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GREGORY C. ERICKSON

Herpes Simplex

Tri-Amino-Fulvate (fulvic acid)



V'~a~
3605 259th Way NE

Redmond, WA 98053
Direct (425) 868-4714

Cell (425) 444-4200
Email: gregorycerickson@gmail.com

July 26, 2010

TO: John Everding
Steven Schutt

RE: Tri-Amino Fulvate: TAFA 400

Gentlemen,

As the Chairman ofLUMINEC Corp and to include the Board of Directors of the three sponsored companies under our direc-
tion, we all have passion and personal interest in getting these three new molecules to market. Yet it is the personal use of
TAFA 400 by everyone involved that especially consummates the value of the molecule and what can be done with it in the
future of healing. The reason I say this is our whole family uses TAFA 400 daily in some form or fashion.

Most recently I had a cold sore (herpes simplex) coming on the lower right side of my lip. I immediately started looking for
the old standby Campho-Phenique and instead use TAF A 400. In the mean time, I looked through the medicine cabinet for the
other products we accumulated for a cold sore: Herpetrol Gel and Carmex. Now in using any of these three products, the heal
period is about five days or longer, as this thing on a lip goes through it process of evolution (throbbing, growth and sometimes
blistering that attaches trigeminal nerve with pain). I put TAFA 400 on it 4 times in two hours and this herpes virus was gone.
There was a little remark about the size of the pin head in the afternoon. I put more on at night and the next day there was no
sign of herpes simplex.

Two weeks later my wife and I were traveling on a Friday to a special banquet that I needed to attend. She broke out with a
cold sore on her lip. She immediately had me stop the car and pulled out the TAFA 400 liquid. It was the beginning of a five
hour trip and she applied it about once an hour to the infected area. She was aware ofthe results I had previously, so there was
no second thought in what to do. By the time we arrived at our destination, all that was left ofthe herpes simplex was a hard to
detect red spot. That evening when we attended the banquet, there was no visual sign at all.

Sincerely,
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Gregory C. Erickson
Chairman, Luminec Corporation



JOHN WRENCH

Tri-Amino Forumlae Topical

Basal & Squamous Cell Carcinomas



Luminec Corporation
Steven R. Schutt, Chairman Emeritus, Chief Science Officer

330 Wilshire Blvd.
Santa Monica, CA 90401

9285410462
July 27, 2010

To whom it may Concern:

In my review of the photographs of the lesions on John Wrench's legs and anus I note that they are a
combination ofbasaI and squamous cell carcinomas. All the treated lesions showed rolled edges
on the margins which are symptomatic of accelerated healing as seen on fetuses, infants and
very young children but seldom if ever encountered on wounds or lesions seen on adults.
Wounds healing with rolled edges have at the end of the healing process normal tissue and no
granular or scar tissue. My observations can be confirmed by any pediatric surgeon.

This is absolute proof of the validity of my Free Amino Ion Theory. It is also apparent that
Tri-Arnino effectively treated both types of carcinomas.

Steven R. Schutt, Chairman Emeritus, Chief Science Officer, Director
Luminec Corporation
A Private Holding Company
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JUSTINE LANDRY

Tri-Amino- Fulvate

Colds &Allergies



My name is Justin Landry; I am 23 years old and a student at CSU East Bay majoring in Physical

therapy. About six months ago I came into work at Webster Orthopedics with a horrible cold that had

been getting progressively worse over a course of a week. I then received a triamino inhaler from John

Everding and used it as it was prescribe three times a day immediately, after taking the inhaler I saw an

immediate change in my allergies and cold in a positive way. Two days later my cold was gone

immediately. I am a firm believer in the inhalant that it keeps you healthy and can get rid of the worse

allergies and cold around.

Justin Landry



MR. JUAN VARELA

Tri-Amino Formulae

Hair Growth

Dr. Thomas E. Beatrous



October 5, 2009

Mr. Stephen Schutt

Dear Stephen:

Cancer Care Center
of Montgomery

Enclosed please find photos of my patient Juan Varela. Mr. Varela was noted to have a 4 x 5 em
area of baldness in the left posterior scalp, which he stated had been present for at least five
years. Istarted him on triamino solution to apply topically to scalp twice daily on 03/27/06. He
returned for photos on 04/06/06 with no appreciable change but states that within two to three
months he noted hair growth at this site of previous baldness and states that he has had no further
problems with baldness over the last three and a half years.

Stephen, I am very pleased with Mr. Varela's progress and I cannot help but believe that the
triamino solution played an integral role in the regrowth of Mr. Varela's hair.

Best personal regards,

Thomas E. Beatrous, M.D.
Radiation Oncologist
Cancer Care Center of Montgomery

TEBfwdm

Enclosure: Photos

300 St. Luke's Drive II MOlltgomenj, Alabama 36117
Phone: (334) 273-8877 II Fax: (334) 273-9733 II (888) 267-2153
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DEBRA GILLIKIN

Tri-Amino- Fulvate Shampoo

Secuvie AB Fulvate Shin Care

•



LUMINEC CORPORATION

A Private Holding Company

Amnion Animal Science Corp. Amnion Bio Technologies Corp. BioVeritas Cosmetics Corp.

Luminec Dante Group,Ltd

I- MEMO
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July 3,2010

John,

I had the opportunity to introduce our TAFA Shampoo for human use and the Secuvie
line of cosmetic to Debra Gillikin. She has an extensive background in the cosmetic
industry and worked in the development of cosmetic brands. After using the shampoo,
Debra sent me an email about how impressed she was with the product In a phone
conversation regarding Securvie, Debra said she liked the consistency and texture of
the products. She had some ideas for changes in the smell, but in all, gave the whole
product line a high rating.

Regards,

Greg Erickson
Chairman



DEBORAH W. GILLIKIN
6 Wagon Lane

East Hampton, NY 11937
dgillikin@optonline.net

Tel: (631) 329-7403

PROFUE

A creative visionary and results-oriented leader who has extensive expertise in the Cosmetic
Industry. Has successfully led the creation, development and building of brands. Entrepreneurial,
analytical, innovative problem solver and strong negotiator. Excellent reputation and
relationships.

PROFESSIONAL EXPERIENCE

DEBORAH WRIGHT ASSOCIATES, LLC, New York, NY
Founder/Creator

2000 - 2006

Founded Deborah Wright Associates after having noticed a void in the cosmetic industry, saw an
opportunity to create a unique cosmetic brand. Conducted extensive research on the subject to determine
feasibility of the concept. As a result a business plan was prepared, which was presented to a number of
European and American cosmetic companies, in search of funding. The international cosmetic company,
Clarins France made the decision to move forward as a partner. After a year of due diligence, which
included the conducting offocus groups across the US and Europe and the development of a-three year
business plan, a team was assembled.

• Total responsibility to develop and bring to market the brand globally
• Led the successful development of30 new and unique skincare products
• Assembled a first-rate team of experienced cosmetic marketing, product and creative development

consultants
• Directed Laboratory, Design and Manufacturing teams in France for formulae and packaging

requirements
• Created distribution strategy
• Developed brand image, positioning and creative direction for taglines, slogans, and conceptual

visual imagery
• Oversaw brand and product names, layout packaging direction, package copy and package insert

copy
• Established marketing plans for launch
• Sold brand concept and all rights to Clarins France

BRANDSELITE USA CORP, New York, NY
President

1997-2000

Responsible for the start up and total management of Brands elite USA corporation, the US subsidiary of
Brandselite International Corporation

• Established the US business plan; which included the P&L, brand image, marketing plan and
distribution strategies

• Total responsibility for all aspects of the US subsidiary
• Successfully launched Doulton Fine Fragrances in the US prestige and department store arenas,

and achieved top 10 ranking
• Built brand from zero to $5 million in 2 years
• Negotiated successfully with retailers and vendors on all aspects of business



• Created products for the US market
• Created In-Store Training Programs for sell-in and sell-through personnel
• Developed systems to monitor and manage the business
• Maintained limited expense budgets while achieving sales goals
• Worked closely with real estate agent and architect in locating, and remodeling office space for

NY headquarters

RALSTON BORGHESE, INC., New York, NY
Vice President, Sales North America

1994 - 1996

Managed the company's Cosmetic Sales Division with annual volume of$85 million. Responsible for the
management of 80+ Field Sales Personnel. Formulated and controlled all sales, promotional and expense
budgets. Developed Division P&L, Market/Account advertising, distribution and promotional strategies.

• Reversed downward retail sales trend and increased overall business by 12% within first 9 months
• Improved return on investment by implementing promotional spending guidelines
• Restructured the Sales Management and Field Sales Organizations resulting in improved account

coverage and cost efficiencies
• Instituted a beauty Advisor monitoring program, set strategy on space and location, and trained

field on return on investment analysis, the importance ofP&L by account and the development of
long term sales plans

• Redefined the distribution strategy by implementing limited distribution, to achieve higher retails
per door with overall cost efficiencies

• Introduced a new system of business controls to monitor and control sales expenses
• Created and implemented a system for improving the P&L by account
• Improved Demonstration cost productivity, with emphasis on hiring and retaining quality in-store

sales personnel, and re-evaluating costly low volume doors

LA PRAIRIE INC., New York, NY
Vice President, Sales, Eastern US and Canada

1992 - 1994

Restructured the Canadian operation to be a direct sales organization from a manufacturer representative
organization to improve service and profitability. Responsible for developing, managing and motivating
the field sales organization in Eastern half of US and all of Canada. Coordinated all New York based
national account programs.

• Increased Eastern US sales by 22%, compared to Company overall 8%
• Controlled expense budget
• My sales team was awarded numerous performance-based awards
• Increased Canadian sales by 107% in first year
• Worked closely with Marketing to develop In-Store Promotional programs

Vice President, Retail Sales Development US

Responsible for new division to develop retail sales in the Department store channel. Total responsibility
of all aspects oftbe P&L, sales, training, creative, advertising, in-store promotions and all areas of
marketing development.

• Outstanding Achievement Award for leading the Retail Sales Development Program
• Achieved overall a 200% increase within first year
• Secured the first fulJ bay in the US for La Prairie at Macy's Herald Square, NYC
• Created a demand for the brand in Department stores
• Motivated and developed staff to achieve goals
• Created customized promotional tools for each individual account



PARFUMS BOUCHERON, New York, NY
Regional Vice President, Sales, Southwest/CentrallWest United States

1988 - 1992

Launched and managed the highly successful Parfums Boucheron in prestige retail accounts. Responsible
for sales, merchandising, special events and training.

• Hired, developed, oversaw and motivated field sales staff for retail success
• Negotiated successfully with key merchandising and buying personnel from major specialty and

department stores
• Established Parfums Boucheron #1 at Neiman Marcus Nationally for two years continuous
• Created annual business plans for individual accounts, a key factor for achievement of company

goals
Regional Manager, South/Southwest United States

• Converted staff from Manufactures Reps to a Direct Sales Force
• Successfully reversed a downward trend for existing brands in region

ALFIN, INC, New York
Regional Sales Manager, Southwest

1986 - 1988

• Responsible for Direct Sales team in eleven states in South and Southwest US with management
responsibility for a large field sales staff

• Reversed downward trend of -20% to +25% in first 9 months

JACQUELINE COCHRAN, INC., New York, NY
Territory Sales Manager, Dallas, Texas

1981 - 1986

• Successfully increased business double digit for 5 years in a row
• Reduced selling cost to largest account, Sanger Harris from 59% to 26% while substantially

increasing sales

SPORT SCENEIDROP SHOT, Houston, TX
Owner/ManagerIBuyer

1974 - 1981

• Complete P&L responsibility for two apparel stores. Successfully achieved sales goals and
bottom line profit objectives

• Sold business for a substantial profit

Education: University of Houston 1971-1973

Interest: Women's Health Issues
Sailing, Traveling

Past Affiliations: Cosmetic Executive Women, Fashion Group International, CTFA, Fragrance
Foundation, Foragers, National Retail Federation, Fathers Day Mothers Day
Council.



TRI-AMINO- FULVATE (fulvic acid)

Toe Fungus



June 11, 2010

Steven R. Schutt

Ref: TAFA 400

I was given the TAFA 400, by, Mr. John Everding, in a small bottle with an eye dropper as the
applicator, on May 1, 2010. I have used the TAFA 400 three times per day faithfully. You will
notice the fungus on both left and right toe was quite large. As of this day, the left toe nail
has fallen off and there is no fungus at all. The right toe fungus is almost none existing, it
appears died! I have used many other products with absolutely no response! I will continue
to apply the product for one more month.

Further, I used the TAFA 400 with the eye dropper on my dog's two major hotpots that never
heal, 12 days late, the hair grow back and since then the hot spots have not returned. I am
sorry for not taking pictures.

My sincere appreciation is short of how I feel! This product is amazing.

I prefer not to have my name used, if necessary I will speak with anyone Mr. Everding may
need further discussion.
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